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Purell Takes Top Spot as Brand People Are Using Most in Second Year of the 
Pandemic, according to MBLM’s Follow-Up Brand Intimacy COVID Study 

 
Branding Agency’s New Pandemic-Related Study to be Launched on September 8, 2021 

 
NEW YORK — August 31, 2021 — Purell is the top brand that people have increased usage of during the 
second year of the pandemic, according to MBLM’s Brand Intimacy COVID Study, a study of brands 
based on emotions during the pandemic. MBLM (pronounced Emblem) uses emotional science to build 
and manage more intimate brands.  
 
Zoom and Netflix follow Purell and rank second and third, respectively, for increased usage during 
COVID. These findings are just some of the initial rankings and insights from the updated Brand Intimacy 
COVID Study being released next week. Brand Intimacy is the emotional science behind the bonds we 
form with the brands we use and love. 
 
“As consumers look to navigate a new phase of the pandemic that is a mix of in-person engagement and 
continued remote work, sanitizing products like those manufactured by Purell are essential to safely 
maintaining our social bonds,” stated Mario Natarelli, managing partner, MBLM. "Brands that contribute to 
our collective peace of mind make business possible, people confident and contribute to our ongoing 
economic and social recovery.”  
 

During summer 2021, MBLM conducted a quantitative survey of 3,000 consumers in the U.S. to detail 
their experiences across 10 industries and 100 brands. The Brand Intimacy COVID Study focuses on 
highlights, insights and rankings from this survey. The study will be launched on September 8, 2021. 
 
To sign up for the updated Brand Intimacy COVID Study, please click here. 
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About MBLM: MBLM has invented a new marketing paradigm, Brand Intimacy, delivering expertise and 
offerings across three areas of focus: Agency, Lab and Platform. With offices in four countries, our 
multidisciplinary teams help clients build stronger bonds and deliver optimized marketing outcomes and 
returns for the long term. To learn more about how we can help you create and sustain ultimate brand 
relationships, visit mblm.com. 

 

http://content.mblm.com/bis-covid-study-subscribe
https://c212.net/c/link/?t=0&l=en&o=2714203-1&h=2237387357&u=http%3A%2F%2Fmblm.com%2F&a=mblm.com

